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Dear Colleague,

The Tourism Industry Association of Canada (TIAC)
recognizes that the conservation of our natural, cultural,
historic and aesthetic resources; the protection of our
environment; and a continued welcoming spirit among our
enterprises, employees and within our host communities,
are essential conditions for high quality tourism.

Accordingly, the Association has joined with the
National Round Table on the Environment and the
Economy and the Provincial Round Tables of Prince
Edward Island and Saskatchewan, to initiate a dialogue on
“Sustainable Tourism”. The dialogue has resulted in a
“Code of Ethics for Tourists”, “Code of Ethics for the
Industry”, and a set of “Recommended Guidelines” for the
industry in total and certain key sectors.

We believe that a commitment to these principles and
practices will achieve the following:

enhance Canada’s image as a destination and our
ability to compete in the rapidly expanding world
markets for tourism;

ensure our capacity to provide quality tourism
products and services in both the short and long
term;

attract tourists who increasingly are seeking
environmentally responsible tourism experi-
ences;

provide a source of motivation, and teamn spirit for
staff at all levels;

improve the quality of life within our host
communities;

reduce costs through more efficient practices for
energy conservation, water conservation, and
waste reduction.

The tourism industry acknowledges its responsibility
to help protect the environment and conserve resources,
and will cooperate with other industry sectors and govern-
ments at all levels towards this end.

We ask for your support in achieving these objectives.

Kﬂ_? z/(« e £ et

Barry Joslin -~ George Connell, Ph. D.
Chairman of the Board Chairman, National Round
Tourism Industry  Table on the Environment
Association of Canada  and the Economy
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SUSTAINABLE TOURISM

Guidelines For Tour Operators

1.0

2.0

3.0

Policy, Planning and De'cision-Making

1.1

1.2

Prepare a sustainable tourism policy statement with a commitment

to socially, culturally and environmentally responsible practlces in

, ‘planmng and conducting tours.

- Conduct periodic momtormg and evaluation of tours to ensure

compliance with the sustainable tourism policy statement and regula- N

- tions of the host destmatlon

The Tourism Experlence .

2.1

2.2

2.3

3.2

3.3

Provide a high quallty tourism experience Wthh brings satlsfactlon

and enrichment to clients, brings greater knowledge and apprecia-
tion of natural and cultural heritage, and promotes an understandlng

-and appreciation of host communities.

Prepare clients w1th pre-trlp information regarding the host destma—
tion including local customs, traditions, and proper etiquette. On
tours to foreign lands, provide tour participants with phrases for
basic communication in the local language. '

Facilitate, as p0351b1e and approprrate meaningful contact between
hosts and guests.

'The Host Conlmunity

3.1 - Offer tours that are cons1stent with host commumty values; reinforce -

‘community identity; and prov1de commensurate beneﬁts to the host .

community.

* As possible, gain an UHderStanding of the visions and plans of host

destinations, and the context of tourism within community goals and
aspirations. - Seek local perspectives in planning interpretive pro-
grams. Where possible and appropriate, hire local guides and

- operators, and support local businesses and service providers.:

‘Encourage and support host community environmental and cultural

initiatives and effortstowards sustainable tourism.

AN . Tourism Industry
. A — Association of Canada

National Round Table
on the Environment
and the Economy




SUSTAINABLE TOURISM

4.0

5.0

- 6.0

7.0

Development

41

4.2

4.3

Develop tour products which provide authentic experiences while
respecting the values and wishes of the people whose culture and
history form part of the tourism experience.

Support tourismde\’felopment which is compatible with the culture,
values, and lifestyles of host communities and sensitive to environ-
mental surroundings.

’ Encourage and support, where appropriate, local entrepreneurial
tourism development.

Natural, Cultural; and Historic Resonrces

2.1

9.2 -

5.3

6.1

6.2.

6.3

~ Cultivate a fuller understanding and apprecration among tour partici-

pants for the people, their culture, traditions and hlstory and the
natural surroundings of host destinations.

Foster a respect for nature and wildlife. Have knoWledge of, and

- respect local guldehnes and regulahons in parks and Wllderness

areas.

Encourage and support local orgamzatlons seekmg to preserve and
enhance natural, cultural, and hlstorlc resources.

'Conservatlon ‘of Natural Resources -

Practice, and encourage tour part1c1pants to practice the conserva- |
- tion of resources including energy and water. Select as possible,
energy efﬁcrent modes of transportatlon ‘

As possible, select service providers who practice conservation of

resources and a respect for the environment.

Use recycled and unbleached paper products for prornotional litera-
ture. - C ' _ : :

Environmental Protection

7.1

7.9

Cultivate arni)ng,tour participants an understanding of their role in

~ preventing pollution in all forms; the proper disposal of waste; and

the protection of Wllderness cultural, archaeological and h1stor1c
resources.

Dlscourage the purchase of products or services which threaten -
wildlife and plant populatlons -



" SUSTAINABLE TOURISM

80

9.0

10.0

Marketing

8.1

8.2

Develop and market products that encourage visitors to wisely enjoy
natural, cultural, and historic resources; and to learn about the
culture lifestyle and traditions of the people they visit.

k Provide reliable information in promotlonal material. As poss1ble X

reinforce envrronmental and cultural awareness in marketing pro- '

grams.

Research and Education -

~102

11.0

120

- 122

Encourage and part101pate in research Wthh contrlbutes to the aim

91
of sustainable tourism including the development of sustainable
tounsm indicators. R

9.2 Encourage the educatlon of tour guides Wthh includes approprlate
emphasis on social, cultural, environmental and historic features of
host dest1nat1ons

kPublic Awareness . . ,

10.1 Provide clients with a copy of the “Code of Ethics For Tourists.”
Support 1ndustry efforts to foster greater awareness of the economic,
social, cultural and environmental significance of tourism.

Industry Cooperatlon 7 ‘ ‘

111 ~ Cooperate within the industry and with host destinations in achiev-
ing a high standard of sustainable tourism and an 1mproved quality -

~of life in destlnatlon areas.

Global Village ‘ ‘

12.1 Support part1c1pat10n in events such as Tourism Awareness Week

- World Tourism Day, Heritage Day, Parks Day, Environment Week
- and the UNESCO Decade For Cultural Development.

k Prov1de awareness of the role of tounsm in promotlng 1nternat1onal

understandmg and cooperatlon



SUSTAINABLE TOURISM

l Guidelines For Ministries of Tourism

The following guidelines resulted from the National Dialogue on Sustainable Tour-
ism. They represent a suggested framework for pohcy and action, as appropriate within
the context of respective mandates and capabilities, in support of 1ndustry efforts to
achleve tourlsm development which is sustainable.

1.0 Pohcy, Plannmg and Decision-Making

11

12

1.3

14

1.5

Prepare a mission statement and goals which reflect a commitment
to sustainable tourism. Incorporate sustainable tourism goals with
policies, decision systems, planning processes and programs of the
ministry.

Support mechanisms for improved communication, coordination and
integrated resource management with other resource and environ-
ment ministries. Be proactive in building tourism into sustainable
development strategies and ensuring tourism resources and values
are fully identified and prowded for in planning and allocation proc-
esses.

Support the establishment of a system of legislation, regulation, and
protection which is sensitive to the environmental resource base,

protects key resources, and allows for appropriate use levels.

Work withrespective provincial/territorial and national roundtables

~on the environment and the economy towards achieving sustainable

development objectives for all sectors of Canada’s economy.

Establish a monitoring and evaluation program to measure progress

~ towards goals and action plans.

2.0 The Tourism Experlence

2.1
2.2

2.3

RECYCLED

@ .

PAPIER
RECYCLE

Encourage hlgh quality tourism expenences which bring satisfaction
and enrichment to visitors and a greater understanding, respect and
appreciation for our natural and cultural heritage.

Provide information services to visitors that outline a range of experi-
ences and allows a greater awareness, understanding and enjoyment

~of natural cultural h1stor1c and aesthetic resources.

Encourage opportumtles for res1dent visitor (host- guest) 1nteract10n

which'is of mutual 1nterest and beneﬁt

Tourism Industry
Association of Canada

National Round Table
on the Environment
and the Economy




SUSTAINABLE TOURISM

3.0

4.0

5.0

The Host Community

3.1

3.2

3.3

Provide for effective public participation and community involvement
in the tourism planning process and encourage commun1t1es to
develop sustainable tounsm plans.

Work w1th commumtles to help them deﬁne their goals and vision
with respect to tourism development; to gain a better understanding -
of tourists and the tourism industry; and to optimize beneﬁts flowing

 to the community as a result of tourism.

Work with tourism industry 1nterests to-gain a better understandmg
of the diversity of host communities, their needs, concerns, capabili-

 ties, and goals, with a view towards providing sustainable high

quality tourism experiences for the benefit of the tourist, the commu-
nity and the industry. ‘

Development

4.1

4.2

43

4.4

Encourage tourism development that is compatible with the culture,
values and lifestyles of host communities and which is socially,
economically and environmentally sustainable. Where possible,
encourage tourism development in the context of integrated plans.

In cooperation with the private sector and appropriate government
regulatory and management agencies, identify planning, design,
construction and maintenance processes that support sustainable

development including aesthetic and community values. Ensure that

scale, siting, design and operation of facilities respect, and as possi-
ble, enhance environmental quality.

Support environmental assessment of development proposals and
incorporation of effective enwronmental ‘management as part of
project operations. ’

Apply principles of sustainable tourism in\tourism development
funded through government grant and loan programs.

Natural, Cultnral,,and Historic Resources

51

5.2

With industry and relevant government agencies, ensure the protec-
tion of wilderness and areas dlsplaylng unique natural, cultural
historic or aesthetic value.

Encourage the estabhshmenl of parks, wilderness reserves, and

protected areas. Collaborate with industry and parks agencies in
developing appropriate pol1c1es in relat1on to tourism in parks and
wilderness areas.



SUSTAINABLE TOURISM

6.0

7.0

5.3

54

55

5.6 -

 Work with industry and appropriate governmentagenc_ies to develop

and encourage non-consumptive wilderness experiences and to

_ensure that hunting and fishing practices are followed in a legally
- and enwronmentally sound manner within a sustainable manage-

ment pollcy

Collaborate with mdustry, cultural/ ethmc organizations, local com-

- munities, and native communities in development of authentic
- cultural tourism and heritage tourism products i in a manner accept-
- ableto people involved or affected. ‘

Encourage the support of W11derness cultural and her1tage programs
and orgamzat1ons

- Encourage the restoration and re-use of heritage buildings.

Conservation of Natural Resources

6.1
6.2
6.3

64

6.5

Practice and encourage energy conservation including the purchase
and use of energy efficient equipment and. selection of energy con-
serving modes of transportauon

* - Encourage industry to work with suppliers to reduce packaging;

reduce the purchase of disposable products; identify re-usable prod-

~ucts, and products made with recyclable materials.

Work with industry and relevant government agencies to establish
‘improved communication and cooperation with resource industries

such as forestry, mining, agriculture, and energy, to protect the
tourism resource base; and to promote the sustamable use of air,
land, water, forestry, and wildlife resources.

B Collaborate with industry to develop and bring forward a collective
- tourism position on significant natural resource issues.

- With industry and relevant government agencies, eneourage the

transportation and energy industries to develop efficient alternative

energy options foi the movement of passengers.

Environmental ProteoﬁOn

7.1
7.2

7.3

Practice and encourage environmentally sound waste and materials
management including reduction, re-use, and recychng

With 1ndustry and appropriate government agencies, support envi-

ronmentally responsible disposal of waste in remote and rural areas.

Work with industry to minimize and strive to eliminate release of any

pollutants which cause env1ronmental damage to air, water, land,
flora or wildlife.



SUSTAINABLE TOURISM

8.0

74

 Marketing

81

9.0

95

10.0

82

- Collaborate with industry in working with suppliers to develop

~ environmentally friendly products, to reduce packaging and to de-
: Velop re—usable sh1pp1ng contamers :

, Enconrage cooperativeeffo/rts between government and the prlvate'
~ sector for promotion which highlights Canada’s natural, cultural, and

historic resources and tourism products that support sustainable
tourism goals

Develop marketing and promotlonal strategles Wh1ch contnbute to
environmental and cultural awareness.

Research and Educahon |

9.1

9.2.

9.3

94

Develop methods to establish social, env1ronmental and economic -
carrying capacities, the sustainability of tourism projects, and sus-
tainable tourism indicators. Develop methods to establish the value-
of tourism resources for purposes of integrated resources planmng
and management :

| Encourage baseline research of natural cultural, historic and aes-

thetic tourlsm resources including wildlife and fisheries.

Conduct and encourage research on tourism ethics, host communi-

~ties, tourism trends, impacts of land and water use on tourism and
~other areas of research necessary to prov1de the knowledge base for
sustamable tourism.

~ Encourage development and introduction of sustainable tourism

concepts, principles and pract1ces in tourism education and training
programs at all levels. :

Facilitate the development of a sustainable tourism and environmen-
tal awareness program for management and employees within the
tourlsm 1ndustry

Public Awareness

10.1

10.2

103

Promote public and industry awareness of the economic; social,
cultural and environmental significance of tourism. -

Encou‘rage efforts within schools and the community to bring in-
creased awareness to the concept of sustainable development and
the potential contnbutlon of tourism towards this end.

Include Codes of Ethics for Tounsts and for Industry i in literature
where appropriate. .



SUSTAINABLE TOURISM

104

Collaborate Wlth 1ndustry in 1dent1fy1ng and publicizing success
stones

11.0 Industry Cooperation

111

112

Collaborate with industry in establishing and achieving sustainable
tourism goals, strategies, and action plans.

| Encourage the resolution of tourism-related conflict through princi-

pled negot1at10n within a context of sustainable tourism.

12.0 Global Vlllage

121

12.2

12.3

124

Encourage participation in events such as Tourism Awareness
Week, World Tourism Day, Heritage Day, Parks Day, Earth Day,
Environment Week, and UNESCO World Decade For Cultural

Development

Collaborate with other nations and international bodies in enhancing
the role of tourism in promoting international understanding and
cooperation. Encourage multicultural studies, the learning of lan-
guages and exchange programs at all levels.

Share knowledge of sustainable tourism concepts, principles and

- practices with other countries East and West, North and South.

Encourage the enforcement of regulations regarding illegal traffick-
ing in plants, wildlife, and historic objects; the desecration of sacred
sites; unauthorized archaeological research; and the prevention of
erosion of aesthetic and cultural values. '



SUSTAINABLE TOURISM

Code of Ethics fdr the InduStry |

'The Canadian Tourism Industry recognizes that the long-term sustainability of
tourism in Canada depends on delivering a high quality product and a continuing
‘welcoming spirit among our employees and within our host communities. It depends
as well on the wise use and conservation of our natural resources; the protection and
enhancement of our environment; and the preservation of our cultural, historic and
aesthetic resources. Accordingly, in our policies, plans, decisions and actions, we will:

1.

~ Commiit to excellence in the quality of tourism and hospitality

experiences provided to our clients through a motivated and
caring staff. :

Encourage an appreaa‘uon of, and respect for, our natural,

cultural and aesthetic heritage among our clients, staff, and
stakeholders, and within our communities.

Respect the values and asplratlons of our host commumtles

contributes to commumty identity, pnde aesthet1cs and the
quality of life of residents.

 Strive to achieve tourism development in a manner which

harmonizes economic objectives with the protection and

“enhancement of our natural, cultural and aesthetic heritage.

Be efﬁcient in the use of all natural resources, manage waste

in an environmentally responsible manner, and strive to
eliminate or minimize pollution in all its forms.

Cooperate with our colleagues within the tourism industry
and other industries, towards the goal of sustainable develop-
ment and an 1mpr0ved quahty of life for all Canadlans

':Support tourists in the1r quest for a greater understanding

and appreciation of nature and their neighbours in the global
village. Work with and through national and international
organizations i in helpmg to bulld a better world through

' tounsm

Tourism Industry
Association of Canada

National Round Table
on the Environment
and the Economy




' SUSTAINABLE TOURISM

Code of Ethic,s-, for TeuriSts

A hlgh quality tourism experience depends on the conservation of our natural
resources, the protection of our environment, and the preservation of our cultural -
* heritage. The Canadian Tourism Industry has developed and adopted a Code of Ethics-
and Practices to achieve these objectives. You can help us in our continuing efforts to
- provide a high quality tourism experience for you and future guests by g1v1ng consid-
eration to the following guidelines.

1. | Enjoy our d1verse natural and cultural herltage and help us to
~ protect and preserve it. S ,

2. Assist us in our conservation efforts through the efficient use
of resources including energy and water.

3. Experience the friendliness of our people and the welcoming :
spirit of our communities. Help us to preserve these at-
tributes by respecting our tradltlons customs and local

regulatlons
4. Avoid activities which threaten wildlife or plant populations,
" or which may be potentially damaging to our natural environ-
ment. : , :
5.  Select tourism products and services which demonstrate

soc1a1 cultural and environmental sensitivity.

We wish you a pleasurable and rewarding V1s1t and look forward to welcoming you
again soon. : :

N Tourism Industry
: - Association of Canada
PAPER National Round Table

on the Environment
- and the Economy




SUSTAINABLE TOURISM

Guldelmes for the Industry

‘1.

10.

11

12.

RECYELED
PAPER

PAPIER
< RECYCLE

Bring economic ob]ectlves into harmony with conservatlon of resources and
environmental, social, cultural, and aesthetic values in the formulation of vision
statements, mission statements policies; plans and the de01s10n-mak1ng

process.

Provide tourists with a high quahty experlence which contnbutes to a height-
ened appreciation of our patural and cultural heritage. Facilitate as possible,
meaningful contact between hosts and guests and respond to the special travel
needs of diverse population segments mcludmg youth mature c1tlzens and the
disabled. - , ,

~ Offer tourism products and services that are consistent With community values

and the surrounding environment. Reinforce and enhance landscape character,

‘sense of place, community identity, and benefits ﬂowmg to the community as a

result of tourism.

De51gn, develop, and market tourism products, facilities and infrastructure in a
manner which balances economic objectives with the maintenance and en-
hancement of ecological systems, cultural resources and aesthetic resources.

_ Achieve tourism development and marketmg w1th1n a context of integrated

planning.

Protect and enhance our natural, hlstorlc cultural and aesthetic resources as a
legacy for present and future generations. Encourage the estabhshment of
parks, wilderness reserves, and protected areas. ~

Practice and encourage the conservatlon and efﬁc1ent use of natural resources
including energy and water. :

Practice and encourage envnonmentally sound waste and materlals manage-

- ment including reduction, reuse, and recycling. Minimize and strive to

eliminate release of any pollutant which causes enwronmental damage to air,

- water, land, flora or wildlife. -

Reinforce enwronmental and cultural awareness through marketing 1n1’uatlves

Encourage tourism research and educat10n which gives emphasis to ethlcs
heritage preservation, and the host community; and the necessary knowledge
base to ensure the €Conomic, social, cultural and enwronmental sustainability of
tourlsm :

Foster greater public awareness of the econom1c soc1a1 cultural and environ-
mental s1gn1ﬁcance of tourism. ,

, Act with a spirit of cooperation within the industry and related sectors to protect
*“and enhance the environmerit, conserve resources, achieve balanced develop-

ment and improve the quality of life in host communities.

Embrace the concept of “One World” and collaborate with other nations and
international bodies in the development of a socially, environmentally; and
economically respons1b1e tourism industry.

Tourism Industry
Association of Canada

National Round Table
on the Environment
and the Economy -




- SUSTAINABLE TOURISM

Guidelines For Tourism Indusu'y ASsociaﬁons

1.0

2.0

3.0

RECYCLED
PAPER

APIE]
RECYCLE

Policy, Planning, and Decision-Making

1.1

12

1.3

14

Commit to excellence by incorporating sustainable tourism princi-
ples in all aspects of policy, planning, and decision-making. Develop
a sustainable tourism policy statement and action plan as a demon-
stration of leadership. Encourage and assist members to develop
policy statements and action plans with a commitment to socially,
culturally, and environmentally responsible operating principles.

Support a proactive approach in building tourism into sustainable

“development strategies and ensuring that tourism resources and
- values are fully identified and provided for in planning and allocation

processes.

Work with respective national and provincial/territorial round tables

- on the environment and the economy towards achieving sustainable

development objectives for all sectors of Canada’s economy.

Establish an evaluation and monitoring program to measure
progress towards policy and action plans. '

The Tourism Experience

21

Encourage our members to provide a high quality tourism experi-
ence which brings satisfaction and enrichment to visitors, hosts, and
employees; greater respect, understanding and appreciation for

- natural and cultural resources; and which promotes an understand-

ing and appreciation of host communities.

The Host Community

31

3.2

- Encourage members to be actively involved in social, cultural, and

environmental projects and events of local civic organizations and
community groups. ‘ ' ”

| Encourage the preparation of community tourism plans which incor-

porate sustainable tourism concepts.

Tourism Industry
Association of Canada

National Round Table
on the Environment
and the Economy




SUSTAINABLE TOURISM

4.0

\5.op

© 6.0

Development

4.1

4.2

43

Encourage the development of tourism prOJCCtS facilities and infra-

~structure which are economlcally, environmentally and socially

sustainable, and Wthh secure the future of rural and urban commu-

, n1t1es

Encourage efficient processes which ensure that adequate environ-
mental information is available and considered in planning and
dec151ons related to proposed development

Encourage commumty involvement and informed pubhc part1c1pa-
tion in planmng tourism projects.

Natural Cultural and Historic Resources

5.1

52

5.3

54

5.5

61

Encourage government efforts in establishing parks, wilderness
reserves, and protected areas. Collaborate with government in

- deVeloping appropriate policies in relation to tourism in these areas. ,

- Work with. government and 1ndustry members to encourage non-
‘consumptive wilderness experiences, a respect for wildlife, and

practices Wthh ensure the sustainabllity of wildlife..

Encourage the development of authentic cultural tourism and herit-
age tourism products. Encourage recognition and respect for the

* values and wishes of the people whose culture and history form part
- of the tourism experience.

Encourage the preservation, restoration and creative use of historic
resources, including ~buildings, where economically viable.

Encourage the support of Wilderness cultural and heritage pro-

~grams and organlzatlons

- Conservation of Natural Resources

Practice and encourage energy conservation including the purchase

“of energy efficient modes of transportation. Practice and encourage
~ water conservation, the reduction of paper use, and the purchase of

recycled and unbleached paper products



' SUSTAINABLE TOURISM |

7.0

8.0

9.0

6.2

6.3

6.4

‘Encourage members to select suppliers that support and practice
sustainable development principles and to work with these suppliers -
to reduce packaging; reduce the purchase of disposable products;
identify re-usable products, and products made with recyclable

: matenals

Collaborate with, and encourage other industry sectors in promoting
sustainable use of air, land, Water forest, and Wildlife resources.

Work w1th members to develop a collective tourism posmon on
significant natural resource issues.

Environmental Protection

71

72

Practice and encourage environmentally sound waste and materials
management including reduction, recycling, and re-use. Encourage
efforts to reduce pollution in all forms.

Encourage menibers' to work with suppliers to develop environmen-
tally friendly products, to reduce packaging and to develop re-usable
shipping containers

Marketing

81

82

Encourage the development and promotion of tourism products and

: activities that enhance enVironmental and cultural awareness..

Encourage promotion Wthh highlights Canada’s natural, cultural

and hlStOI‘lC resources.

Research and Education "

9.1

9.2

Encourage government and industry research that advances knowl-

- edge and practices related to sustainable tourism including the
 economic, social, cultural, and environmental impacts of proposed

projects. Support research for the development of sustainable tour-
ism indicators. Encourage research which monitors consumer
response to sustainable tourism initiatives.

- Encourage the development and introduction of sustainable tourism

concepts, principles and practices in tourism and education pro-
grams at all levels.
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9.3 ~ Host and encourage educational seminars related to sustainable
tourism and relevant aspects of environmental, cultural, and historic -
resources for management and employees W1th1n the 1ndustry

10 0 Pubhc Awareness |

10.1 Support the development of public policy, and industry, government
and educational initiatives which increase environmental and cultural
- awareness, the concept of sustainable development, and the potential
contribution of tourism towards this end. '

10.2 Provide members with knowledge and promote awareness regard-
~ ing the Code of Ethics for Tourists, the ‘Code of Ethics for.the
Industry and Recommended Guidelines for respectlve sectors of the
industry.

- 10.3 Identlfy and pubhclze success stories among members.
11.0 Industry Cooperation

11.1 Cooperate, and encourage members to cooperate, within the indus-
try, with government, and with other organizations working towards
sustainable tourism and 1mproved quahty of life in host commumtles
“and tourism regions.

' 12,0 Global Village

4 12. 1 Encourage part101pat10n in events such as Tourism Awareness Week,
World Tourism Day, Parks Day, Heritage Day, Earth Day, Environ-
ment Week, and the UNESCO Decade for Cultural Development.
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Guidelines For Accommodation

1.0

2.0

3.0

4.0

RECYCIED

&

P .
RECYCLE

; Poliey, Planning, and Declsioﬂ-Making

Commit to excellence in incorporating sustainable tourism principles

1.1
in all aspects of pohcy, planning, and dec1s1on making.

1.2 Prepare an environmental pollcy statement and action plan. Estab
lish an environmental committee to develop programs and generate
staff support \

1.3 - Establish a monitoring and evaluation program to assess progress.

Guests

21 Reinforce environmental awareness among guests. Inform guests of
environmental programs and advise how they can cooperate in
conserving energy and water, and the recycling of waste.

The Host Community

3.1 Encourage the development of commumty and regional infrastruc-
ture for the collection, storage and processing of recyclable
materials.

32 Donate excess food to local shelters and community groups as
possible within theframework of applicable health regulations.

33 , Support cultural and environmental programs of comrnumty groups
and organizations. :

Development

4.1 ; Respect natural and culturalgsurroundings in the scale, siting, design,

and operation of new facilities, expansions and renovations. As
possible, enhance the quality of the landscape.

Tourism Industry
Association of Canada

' National Round Table
on the Environment
and the Economy
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50

6.0

7.0

4.2

4.3

’Des;ign and develop facilities taking into consideration efficient use

of energy and materials, the sustainable use of natural resources, the
minimization of adverse environmental impacts and waste genera-
tion, and the safe and responsible disposal of residual wastes.

Consult with the Royal Canadian ‘Institute of Architecture to select
materials that are non-toxic and which are least harmful in their
harvesting, mining, or manufacture, use and disposal.

Natural, Cultural, and Historic Resources

51

9.2

Consider the use of local culture and local artists to enhance new

‘and renovated buildings and the use of local materials in construc-

tion.

Commit to the preservation and restoration of historic hotels when
economically viable. - ,

Conservation of Natural Resources

6.1

6.2

6.3

6.4

6.5

Practice energy conservation in all areas including heating, air

‘conditioning and lighting. Consider the use of solar energy in new

facilities and as possible, upgrade to more energy efficient systems
in all facilities. o ‘

Encourage the use of public transportation and ride-sharing among

employees and facilitate walking, jogging, bicycling to work by
installing showers, lockers and bicycle racks. ,

Practice water conservation and install as possible, water conserving

fixtures.

Pi;rchase recyéled and unbleached paper products for guest robms,

.dining facilities and office use.

‘Conduct periodic energy and water audits.

Enviromhental Protection

7.1

72

73

Minimize and strive to eliminate release of any pollutants.

Minimize the generation of waste through reduction, refu'se,‘and
recycling. Dispose of waste in an environmentally safe manner.

Seek out practical options for the diversion of waste to useful purposes
such as composting and conversion of food leftovers to animal feed.
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8.0

9.0

10.0

74

7.5

7.6
7.7

7.8

Marketing

81

Use environmentally friendly guest amenities.

| ‘Purc‘hase' supplies in bulk as practical and utilize dispensers in
dining facilities for condlments soft drinks and dairy products where
~ health regulations allow. :

Work with suppliers to develop environmentally friendly products, to
reduce packaging and to develop re-usable shipping containers.

Periodically check air conditidning systems and refrigeration units

for leaks to prevent loss of freon.

~Reduce indoor air pollution by installing air cleaning plants.

Reflect enwronmental initiatives in marketing and promot1on pro-
grams. ~

Research and Edtication"

9.1

9.2

9.3

Support and encourage research related to the reduction, recycling
and re-use of wastes and the advancement of knowledge contributing
to sustainable tourism including the development of sustainable
tourism indicators. Support and initiate research which monitors
consumer response to sustainable tourism initiatives.

Educate and motivate staff regarding the implementation of environ-
mental policies with the aim of instilling an environmentally and
culturally caring work ethic consistent with health and safety factors.

Remain 1nformed of significant developments regardmg relevant
env1ronmenta1 practlces

Public Awareness

101

Encourage the development of public policy, and industry, govern-
ment and educational initiatives which increase environmental and
cultural awareness, understanding of the concept of sustainable
development and the contribution of tourism towards these ends.
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11.0 Industry Cooperation
111 CoOperate within the industry, with government, and with other
organizations working towards the aim of sustainable tourism and an
improved quality of life in destination areas.

11.2 Coopefate with community organizations and other local industries
in ach1ev1ng sustalnable development goals of the community.

12 O ‘Global Vlllage

12.1 Encourage participation in events such as Tounsm Awareness Week,

World Tourism Day, Heritage Day, Parks Day, Earth Day, Env1ronment -

Week, and UNESCO World Decade for Cultural Development.
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Guidelines For Foodservice

1.0 Pdlicy, Planning,,and Decision-Making

1.1 Develop,environméntal policies and consider environmental factors
in all aspects of planning and decision-making

1.2 Identify and comply with environmental laws and regulations as they
relate to food and beverage.

1.3 Conduct periodic environmental (including waste)' audits and evalua-
‘ tions to ensure compliance with policy and regulations.

2.0 The Customer |

21 ' Inform customers of steps belng taken to protect the environment,
and to minimize waste.

2.2 VInv1te the cooperatlon of customers in achlevmg environmental aims
and provide guidelines as approprlate

; 3.0 The Community

3.1 Encourage the development of community and regional infrastruc-
' ~ ture for the collection, storage and processmg of recyclable
materials.

4.0 Development

41  Consider natural and cultural surroundings in the design, siting, and
‘ - operation of new facilities, expansions or renovations. Respect and
as possible, enhance the quality of the landscape/streetscape.

4.2 Design and develop facilities taking into consideration efficient use
of energy and materials; the sustainable use of natural resources; the
~ minimization of adverse environmental impacts and waste genera-
tion; and the safe and resp0n31b1e disposal or diversion of residual
wastes.

Tourism Industry
Association of Canada

National Round Table
on the Environment
and the Economy
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5.0

6.0

7.0

8.0

9.0

Natural, Cultural, and Historic Resources

51 . Encourage the preservation, restoration and creative use of historic

_ buildings where economically feasible.
Conservation of Natural Resources

6.1 Practice energy conservation-and utilize energy efficient equipment
for food storage and preparation. Keep heating and air conditioning
equipment well-maintained and upgrade systems as poss1b1e for
~increased energy efﬁc1ency

6.2 Seek to conserve water and to reduce the use of paper. Purchase

~ recycled and unbleached paper products such as towels and napkms
~as pos31b1e s

Environmental Protection
7.1 ‘Minimize the generation of all waste through reduction, re-use and

recycling. Seek out practical options for the diversion of waste to
useful purposes such as composting and conversion to animal feed.

7.2 Purchase supplies in bulk as practical and utilize dispensers for
-condiments, soft drinks and other items where health regulations
allow
73 - Work with supphers to reduce packagmg and to develop re-usable
‘ shlpplng contamers

7.4 : Perlodlcally check refrigeration units and air cond1t10ners for leaks
to prevent 1oss of freon ~ ~

Marketing

81 . Reflect environmental initiatives in marketing\and promotion pro-
grams. ~

Research and Education |

9.1 Support and encourage research related to the reduction, recycling

and reuse of all wastes inchiding organics and packaging, and diver-
sion alternatives such as composting and conversion to animal feed.
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10.0

11.0

12.0

9.2

Educate and involve employees regarding the content and purpose
of environmental policies. Encourage a positive team effort in sup-
port of enwronmental policies and practices consistent with health
and safety :

Public Awareness

10.1

111

11.2

121

Encourage industry efforts to promote an understanding of environ-
mental issues related to food and beverage; industry efforts to deal
with them in a positive way; and how consumers can cooperate in
support of these initiatives.

Industry Cooperauon

»Colléborate through appropriate industry associations in encourag-

ing governments to establish facilities and infrastructure for the
recycling of all food and beverage related wastes including grease,
organics, paper, cardboard, metals, plastics and glass.

Support industry efforts to collaborate with government in the devel-
opment of appropriate environmental and waste management

policies. Cooperate in the implementation of the voluntary guidelines
~ established by the National Packaging Protocol.

Global Village

Participate in events such as Parks Day, Earth Day and Environment
Week.





